
 
 

A new corporate image for MONNOYEUR that illustrates its 

dynamism and compelling value proposition in supporting 

transformations that improve its customers’ performance 
 
 
To highlight its dynamic development and investments in supporting its customers’ transformation 
projects, the Monnoyeur Group, a century-old family business and leader in B2B services, has a strong 
new image. A large blue ‘M’ for Monnoyeur featuring a fan of coloured spokes and an ambitious 
corporate slogan for its customers, employees and partners – “GOING FURTHER TOGETHER”.  
 
 
Paris, 16 May 2022 – Philippe Monnoyeur, CEO of the group since 2018 and now heading up the new 
management team, was keen to showcase the strong growth of this leading B2B services company. 
The company has a brand new coroprate image and slogan that clearly illustrate Monnoyeur’s 
persuasive value proposition: to provide and maintain its customers’ production resources, and to 
support them in their transformation projects in the light of two major challenges – energy transition 
and digitalising their operations. 
 
The new logo is a large blue ‘M’ for Monnoyeur, and is intended to be a rallying symbol for all the 
group’s teams and businesses. The large blue ‘M’ also features a fan of spokes in the same colourway 
to reflect the diversity of its 7,500 employees. These spokes also symbolise the entrepreneurial 
mindset that has driven the group’s development since it was founded in 1906, and its continued 
growth dynamic (new employees, new customers, new businesses and new countries – 18 countries 
in three continents). 
 
To illustrate its development and partnership strategy for supporting its customers and the brands it 
distributes – Caterpillar, John Deere, Mitsubishi, Trimble and Autodesk for software – Monnoyeur has 
chosen an inspiring and ambitious new slogan, “GOING FURTHER TOGETHER”, which also underlines 
the importance of the group’s employees who, after all, are the authors of its success. 
 
This dynamic approach, which is part of a rationale of internal development and external growth 
thanks to numerous recent acquisitions, is evidenced in the group’s four major businesses and their 
strong brand images: 
 

o Services and distribution: Bergerat Monnoyeur for construction machinery, Eneria for energy 
transition projects and Ipso for agriculture 

o Leasing services: BM Rent by Bergerat Monnoyeur (construction machinery rental) and 
Aprolis (handling equipment rental) 

o Digitalisation services: Arkance for its software (BIM, digital modelling) for industry and 
construction 

o Specialist services: GCS and Chronoflex. 
 
All these businesses are or have the potential to become European leaders. 
 
With its new corporate image, Monnoyeur hopes to further boost its visibility and attractiveness.  Each 
year, the Monnoyeur Group hires more than 800 men and women – including young people 



experiencing difficulties, through its Turbo initiative – plus around a hundred work experience trainees. 
We are extremely proud of the abundance of talent that wants to join our exciting mission to grow the 
business.  
 
 

About Monnoyeur: 
Monnoyeur, a family business founded in 1906, provides its customers in the construction, industrial and 

agricultural sectors with high-performance machines and solutions via its Bergerat Monnoyeur, Aprolis and Ipso 

distribution networks. Monnoyeur also supports its customers with their energy transition and digitalisation 

projects through its dedicated subsidiaries, Eneria and Arkance. The group achieved a turnover of €2.3 billion in 

2021. It operates in 18 countries on three continents and has over 7,500 employees.  

For further information, vist monnoyeur.com 
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